

Print Ad Response Frame

Name:___________________________
Date:___________________________
                                                                                    

Directions: Write a well written response that provides a thorough explanation of your advertisement and the ad creation process. Use this frame to plan your response.  Your response must be typed. Your response must be submitted with your print advertisement.


Paragraph 1: Introduction

The process of planning and preparing my print ad has allowed me to learn more about _______
__________________________________________________________________________________________________________________________________________________________
_____________________________________________________________________________



Paragraph 2: Product Information


The print advertisement I have created is for a new product called _________________________  [Description of product]___________________________________________________________
__________________________________________________________________________________________________________________________________________________________



Paragraph 3: Communication Objective/ Subtext

My advertisement’s communication objective or subtext  ________________________________
_____________________________________________________________________________ This subtext taps into people’s need for _____________________________________________
[Explanation of subtext]__________________________________________________________
__________________________________________________________________________________________________________________________________________________________


Paragraph 4: Target Audience and Ad Placement

My advertisement’s target audience is ______________________________________________
I believe this is an appropriate target audience choice because ___________________________
_____________________________________________________________________________
_____________________________________________________________________________
[bookmark: _GoBack]Given the demographics of my target audience, I believe that I would pay to have my advertisement in [Magazine Title(s)]________________________________________________








Paragraph 5: Appeals

I have chosen to use _________ appeals in my advertisement.                                       [Explanation of 1st appeal: Why you chose to use this appeal]____________________________ _____________________________________________________________________________ _____________________________________________________________________________
_____________________________________________________________________________ [Explanation of 2nd appeal: Why you chose to use this appeal]_____________________________ _____________________________________________________________________________
_____________________________________________________________________________
_____________________________________________________________________________


Paragraph 6: Techniques/Creative Choices

I have used several important techniques to make my advertisement grab the mind space of my target audience.  [Explanation of key techniques (colour, font choice, visuals, placement etc)]. _____________________________________________________________________________
_____________________________________________________________________________
__________________________________________________________________________________________________________________________________________________________
__________________________________________________________________________________________________________________________________________________________

Paragraph 7: Concluding Paragraph/Reflection 

Final thoughts about your advertisement project—what went well?  Why? What would you do differently next time? Why?  How has this assignment helped you to become more media literate?
_____________________________________________________________________________ _____________________________________________________________________________
____________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
_______________________________________________________________________________________________________________________________________________________________________________________________________________________________________

