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Economic Region

= There were 4,518 online ads for jobs in New
Brunswick. This was higher than the same month last
year (3,240). Northeast
= 62% of all these jobs were located in greater

Fredericton, Moncton or Saint John. Southeast 1,521
Most Requested Skills in Online Job Ads in
New Brunswick Northwest - 412
Unavailable

= QOral and written communication
= Detail oriented

= Team player

= Microsoft Office

= Work independently

= Bilingual French

= Team-oriented, teamwork

= Marketing

= |ntegrity

= High Energy

Employers with Highest Number of Online Job Ads

in New Brunswick

= J.D. Irving, Limited

= Réseau de santé Vitalité / Vitalité Health Network
= Canadian Forces / Forces Canadiennes

= Horizon Health Network / Réseau de santé Horizon
= Walmart

= McDonald's Corporation

= Rogers

= Bell Canada

= Université de Moncton

31% = GNB

26%
- : UPS
- - * IRVING OIL

= Medavie Blue Cross

Online Job Ads in New Brunswick by Implied

Education Level Required

43%

High School or Less College or University and/or

Apprenticeship Significant Experience = SOBEYS INC.

Occupational Groups with Highest Number of Online Job Ads in New Brunswick

M Jun 2019 N Jun 2018

1,629
1,168 o
742 674
485 418 378 604
- 263 278 253 -
- Y N N I
Sales and service Business, finance and  Trades, transport and Natural and applied Management Other

administration equipment sciences and related
operators and related

Hiring Demand Bulletins are reports prepared by the Department of Post-Secondary Education, Training and Labour (PETL) based on the online job ads that

appear on NBjobs.ca, which represent an aggregation of job postings from hundreds of job boards from across the internet. Each online job ad is assigned L4

values for a number of different variables including location, occupation, employer, and skills requested (assignments are done by Gartner TalentNeuron N Bj o b s ca
Solution). Errors such as ads being assigned incorrect occupational codes and ads being doubled counted may occur. All data included in this report should be

interpreted and used with caution.



